
ADP Publishers’ Partnering 
Strategies Yesterday, Today and 

Tomorrow



• Kathy Haynes – Valley Yellow Pages
• Janice Lucente – Allstate Insurance
• Bill Duggan – Association of                      

National Advertisers
• Patrick Marshall – Yellowbook USA
• Sharon Sweeney – Nationwide Media              







Questions For Panel
• What impact does syndicated research have on the 

decision making process regarding YP advertising 
placement?

• In the absence of syndicated research, what type of 
alternative research (testing) would assist in the 
decision making process regarding YP advertising 
placement?

• What does the ANA suggest CMRs do to support the 
industry’s effort in the development of syndicated 
research and audited circulation research?





Questions For Panel

• Please explain the differences between an 
audit of distribution and an audit of 
circulation.

• What impact does audited circulation 
documentation have on the decision 
making process regarding YP advertising 
placement?

• Are all auditing companies recognized as 
credible?
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